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Transitioning toward
a sustainable future

Spendrups works on many fronts with
sustainability. Here is some progress
we are particularly proud of.

4% 18%

reduction of scope reduction of scope 3
1 and 2 CO, emissions CO, emissions
from 2019 to 2024 from 2019 to 2024

e

Long-term perspective is our cornerstone.
Despite challenging times, we maintain our
high sustainabilty performance and make new
investments and initiatives.”

HENRIK ASTROM, VD

SUSTAINABILITY AT SPENDRUPS

15,000

metric tons malt barley

has been cultivated according to Lantméannen'’s
Climate & Nature cultivation program, which
corresponds to 45% of all conventional malt
barley we use in our production. This reduces
climate impact and benefits biodiversity.

non-alcoholic
beers in our
product range

A growing range of
organic wines
199

eco-wines
2024

157

eco-wines
2023

131

eco-wines
2022

40 years of recycled
packaging

In 1984, Sweden was the first country in the
world to implement a nationwide deposit
system. In 2024, 88% of all cans and PET bottles
were recycled.

Carbon dioxide recovery
in our brewery O

O

In 2024, Spendrups became the first brewery in
Sweden to recycle carbon dioxide. In
Grangesberg and at the new Gotlands Bryggeri,
we have invested in facilities that capture and
purify carbon dioxide from beer brewing, which
is then used in the production of new beverages.



This 1s Spendrups

Spendrups is a Swedish family brewery with a mission to deliver taste
experiences and relationships in a class of their own through creative power,
long-term responsibility, and passion. Our range of beverages reaches widely
across Sweden, while we remain a family business with room for everyone.

Sweden'’s family brewery

Today, Spendrups is run by the fourth generation of
family members. In August 2024, Henrik Astrém was
appointed CEOQ. For the first time in the company's
history, Spendrups is not led by a family member.
However, Spendrups remains a family business with a
present and engaged owner family — with a long-term
perspective. We have been around for more than 100
years and aim to be here for at least another 100 years.

Our extended family also includes our over 1,100
colleagues. You can find us at the breweries in
Grangesberg, Hallefors, and Visby, the brewery and res-
taurant OMAKA, the profile company Swagg, the head-
quarters in Stockholm, and at sales offices and termi-
nals around the country.

Our operations

We primarily focus on the production, import, and sales
of beer, water, soft drinks, cider, as well as wine and spi-
rits. We have several of Sweden’s most beloved brands in
our portfolio, such as Mariestads, Norrlands Guld,
Pistonhead, Loka, Briska, Trocadero, and Melleruds.

Additionally, we have several subsidiaries that manu-
facture and import beverages, as well as a restaurant.
One of our subsidiaries, SWAGG, manufactures promo-
tional clothing and items for, among others, our
restaurant customers. We also license-produce and sell
Heineken in Sweden. Our products are mainly sold
through grocery stores, Systembolaget, restaurants, and
convenience stores. We primarily operate in Sweden,
where we have a strong market position in all sub-
markets. Defending that position and always being the
consumers' first choice is a substantial task that
requires hard and dedicated work.

Sustainability and value creation

Sustainability is one of the cornerstones of Spendrups’
strategy. This includes both our own operations and
the impact on people and the environment in our value
chain. Good efforts and results in sustainability
increase our attractiveness to customers and
consumers, as well as current and future employees,
and make the company more competitive.

1,100 366

colleagues

million liters of
beverages 2024




Welcome to the Spendrups world of drinks

Strong Swedish brands Broad portfolio of international brands Subsidiary Spring Wine & Spirits
Wine and spirits from around 90 producers
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Our sustainability focus areas

SUSTAINABILITY AT SPENDRUPS

At Spendrups, our sustainability work is centered around four focus areas.
By setting goals and driving initiatives within each area, we strive to make
a difference and continue brewing for future generations.

Y

Good working
conditions

Spendrups should be a workplace where everyone
feels safe, secure, and welcome. Our responsibility
also extends beyond our own operations.

Ambition by 2030
« Safe working conditions
* An inclusive and equal organization

* Good working conditions throughout
our supply chain

* Business Ethics

i

Responsible
drinking culture

We offer a wide range of non-alcoholic
alternatives and products with lower sugar
content, contributing to healthier consumption.

Ambition by 2030

» Continued investments in non-alcohol-
ic and low-alcohol beverages, as well
as sugar-free soft drinks

+ Continued focus on food safety and
high quality




SUSTAINABILITY AT SPENDRUPS

@ Focus AREA

Reduced climate and
environmental impact

We aim to be a fossil-free operation and reduce our climate impact
throughout the entire value chain. Therefore, we continuously make

improvements at every stage.

Spendrups’ direct environmental and climate impact is
mainly caused by breweries and transportation. Since
2021, we have completely phased out fossil fuels in
production and are working towards the goal of
achieving fossil-free domestic transportation by 2025.
Spendrups has been certified according to the
environmental management system ISO 14001 since
2012. As we have reduced our direct emissions, the
focus has shifted to climate work throughout the
entire value chain, to reduce the climate impact from
transportation, packaging, and raw materials.

Fossil-free electricity and renewable fuels

Our facilities are powered by fossil-free electricity
through origin certificates. In Grangesberg, the facility
is also powered by renewable fuels made from
rapeseed, biogas, spent grain, and wood pellets. The
biogas comes from our wastewater treatment, and the
spent grain is a by-product of beer brewing, which is
dried and pelletized. The spent grain facility, which
was inaugurated in 2015, is an example of invest-
ments to produce beverages with energy from circular
sources.

Carbon dioxide recovery

In 2024, Spendrups became the first in Sweden to
recycle carbon dioxide, making us 50% self-sufficient
in carbon dioxide in Grangesberg. The new Gotlands
Bryggeri has also invested in carbon dioxide recovery.
The facility captures and purifies carbon dioxide from
beer brewing, which is used in the production of new
beverages.

Fossil-free domestic transportation by 2025
Transportation is crucial for our operations, where
raw materials and inputs from all over Europe need to
reach us, and finished products need to reach our
customers. The goal is to make domestic transpor-
tation, both our own and purchased, fossil-free by
2025. We are actively working with our suppliers to
achieve this.

99% renewable fuels in our own transportation
Our own trucks run on renewable diesel, HVO, biogas,
and electricity, which results in lower emissions
compared to fossil alternatives.



Transport from Europe by train

Spendrups imports goods from various parts of the
world, and cross-border transports are carried out by
train, boat, and truck. Since 2019, we have continuously
increased the share of train transports, and in 2024,
88% of the imports, for which Spendrups is responsible
for the freight, were transported by train.

Collaboration in the value chain

The majority of the emissions caused by Spendrups
occur outside our own operations. Spendrups’ climate
work throughout the entire value chain has been on-
going for a long time, especially in transportation and
packaging. We maintain close dialogue with key supp-
liers of raw materials, packaging, and transportation to
jointly reduce climate impact.

SUSTAINABILITY AT SPENDRUPS

Organic farming promotes biodiversity

Organic farming reduces the use of chemical pesticides
and, compared to conventional farming, has a smaller
impact on the environment and biodiversity. This is mainly
due to preventive cultivation methods and a limited use of
plant protection products. Therefore, we invest in organic
farming - and today we are the brewery that produces the
most fully organic beer in the world, and we are the
market leader in Sweden for organic beer. We also have a
wide range of organic wines. However, there are chal-
lenges. Organic farming can require more land and lead
to increased emissions from agricultural machinery.
Therefore, we welcome methods within conventional far-
ming that promote biodiversity.

Long-term investment in organic beer

For several years, we have collaborated with our suppliers
of malt and hops to increase the availability of organic raw
materials, which has helped us quadruple our production
of organic beer since 2015. In our organic beer, 100% of
the input raw materials are organic.

Spendrups is ranked as the
19th company on the Financial
Times list of "Climate Leaders
2025, and is the highest-
ranked among all beverage

ment to Spendrups’ long-term
and ambitious climate efforts.

companies. This is a clear testa-

Collaboration with Lantmannen and the
cultivation program Climate & Nature

Since 2021, Spendrups has been collaborating with the agricultural cooperative Lantmannen on the
cultivation program Climate & Nature, focusing on the cultivation of malting barley, our largest raw ma-
terial. Over the years, the amount of malting barley grown for Spendrups has increased from 3,000 tons
in 2022 to 15,000 tons in 2024. The purpose of the program is to reduce climate impact and increase
biodiversity in grain cultivation.



INABILITY AT SPENDRUPS

8 FOCUS AREA

Circular use of resources

At Spendrups, we use raw materials, packaging materials, water, and
other resources that impact the environment and climate. By making
resource use as smart and circular as possible, we can reduce our
impact while simultaneously creating a more efficient production.

More circular packaging

Our strategy for reducing the climate impact of
packaging is based on the waste hierarchy: we
minimize, recycle, enable recycling of, and reuse
packaging and materials. In Sweden, we have a well-
functioning recycling system, with around 85 percent
of Spendrups’ packaging included in the deposit
system. Our PET bottles for water and soft drinks
consist of 50 percent recycled plastic. The plastic we
use around pallets and packages consists of 30
percent recycled plastic. We also use kegs and
returnable glass bottles that are reused, thereby
having a low climate footprint.

Reducing waste is a priority

Our overarching goal is to halve waste by 2030. At
Spendrups, waste occurs in production, for example,
when we switch to another product, clean machines,
or adjust sugar content and carbonation. Waste also
occurs when finished products are discarded if they
cannot be sold, for example, because they do not fully
meet safety or quality standards. By using better plan-
ning tools and methods, we can reduce waste. We sell

products that have passed the latest date we can
deliver to customers but have not passed the
best-before date. This way, we can avoid wasting
perfectly good products unnecessarily.

Minimizing and optimizing chemical use

Spills, leaks, and improper use of chemicals can harm
both people and the environment. Therefore, our
overarching goal is to reduce the number of chemicals
and use less environmentally and health-hazardous
ones as much as possible. When introducing new or
replacing existing chemicals, we always consider the
precautionary principle.

Water strategy for long-term supply

We use water in our production, for cleaning, and as
the main ingredient in our products. Therefore, we
work with an overarching strategy for a long-term,
secure, and high-quality water supply. This includes
initiatives related to efficiency improvements and
goals, as well as structured and improved follow-up
that occurs more frequently.



Life cycle analysis of our packaging The analysis shows that:

With the help of the research institute RISE, we completeda  + Returnable glass has reduced its climate impact

life cycle analysis (LCA) in 2024 on all types of packaging we compared to 2018, thanks to improvements in the
use in our own production. This provides us with the basis to brewery in the form of fossil-free energy use and
make informed decisions in our product development and distribution with renewable fuels.

prioritization of sustainability projects. + PET has a lower climate footprint primarily due to

The LCA is based on 2022 data and is comparable to the reduced material usage.

LCA conducted on 2018 data, allowing us to now report » Cans have a lower climate impact thanks to reduced
changes in our packaging types. The results show carbon material usage and a higher proportion of recycled
dioxide emissions in kg CO2e per liter of distributed material.

beverage, from raw material extraction to consumer and Through these insights, we can continue to improve our
material recycling of the packaging. packaging and reduce our environmental impact, which is

an important part of our sustainability strategy.

kg CO,e/liters

*The table shows comparative figures on Spendrups’ emissions per
. 2018 2022 beverage packaging category, 2018 compared to 2022.
0,40

SUSTAINABILITY AT SPENDRUPS

Collaboration with MatRatt to reduce food
poverty and waste

MatRatt, one of the non-profit, social work Since the first MatRatt store opened just over
organisation Rescue Mission's operations, is a four years ago, Spendrups has been committed
social supermarket in Gothenburg that plays an to supporting their work by continuously
important role in reducing food poverty. By donating soft drinks and water with short
offering members living in economic hardship best-before dates. This initiative not only helps
the opportunity to purchase goods at signifi- us reduce our own waste but also ensures that
cantly reduced prices in their stores, MatRatt our products benefit those who need them
helps improve the quality of life for many. most.

10



SUSTAINABILITY AT SPENDRUPS

©
4%

female managers 2024

our goal is to have at least
35 percent female managers
by 2025 and at least
40 percent by 2030

Q) Focus AREA

Good working conditions

Spendrups aims to be an employer where everyone feels safe, welcome, and
included. We value every perspective and experience as it benefits our
business. Our responsibility extends beyond our employees and includes our
entire supply chain and the communities where we operate.

Employee health in focus

One of our most important goals at Spendrups is zero
injuries leading to sick leave. We work to create a safe
and healthy work environment and reduce the risk of
work-related injuries and absenteeism. We offer
secure employment with fair wages and ensure that
all employees receive compensation that matches
established reference levels. We also value the
balance between work and private life - to promote
long-term sustainability and well-being in the work-
place.

A fair and sustainable supply chain

Our responsibility also extends to our partners and
suppliers. As a beverage producer, raw materials,
packaging, transportation, and manufacturing equip-
ment are our largest and most important purchases.
We strive to work with the best suppliers, both in terms
of quality and sustainability. Therefore, we conduct
thorough assessments of prioritized suppliers when

making purchasing and investment decisions. The
greatest risks related to human rights and working
conditions arise in the cultivation of the raw materials
that Spendrups uses in its production, as well as in the
wine and spirits that Spring Wine & Spirits imports.
Therefore, it is important that we contribute to better
working conditions for growers and suppliers.

Diversity makes us stronger

Different backgrounds and experiences increase our
collective competence. It also enriches the work
environment for all employees, as we, as a large
employer, serve as a meeting place for many different
people. Reflecting society strengthens us as a
company while increasing our attractiveness as an
employer.

11



Our code of conduct

Our code of conduct clarifies what is expected of our
operations and our employees. The code

summarizes our views on external representation, fair
competition, and sound business principles, as well
as our responsibilities regarding the environment,
food safety, human rights, and alcohol. We impose
corresponding requirements on the suppliers who
wish to collaborate with us. In practice, this means
that in our contractual relationships, we require
suppliers to comply with our supplier code of conduct.
We strive to conduct our business in a sound manner
with fair business conditions, which means that we do
business that benefits not only us but also our custo-
mers, suppliers, and partners.

At Spendrups, we distance ourselves from violations of
fundamental human rights and support international
agreements in this area, such as the UN Declaration of
Human Rights, the UN Convention on the Rights of the
Child, and the ILO Conventions on labor rights.

Members of Ethical Trading Initiative (ETI)

To strengthen our work with human rights and working
conditions in our supply chains, Spendrups and Spring
Wine & Spirits have been members of Ethical Trading
Initiative Sweden, ETI Sweden, since 2023.

Through our membership in Ethical Trading Initiative
(ETI) Sweden, we have undergone several trainings
during the year, including CSDDD, which has
strengthened our ability to manage risks and oppor-
tunities related to workers in the value chain. Itis a
membership organization that promotes sustainable
business practices in global supply chains with an
emphasis on human rights and workers' rights. This is
achieved by:

Strengthening members’ work with risk
management, sustainable business practices, and
social responsibility in the supply chain.

Collecting and developing knowledge and
methods for responsible supply chains with a
rights-based focus.

Working practically through cross-industry and
cross-sector collaborations in producer countries
and in Sweden.

Promoting increased transparency and traceability
throughout the value chain, from extraction/
primary production through manufacturing to the
end consumer.

12



NABILITY AT SPENDRUPS

B8 Focus Area

Responsible drinking culture

We offer a wide range of non-alcoholic options and products with lower
sugar content that contribute to healthier consumption. Spendrups will
always provide safe, high-quality products to our consumers.

Food safety and quality

Our foremost promise to our consumers is to ensure
food safety. This means that our products must be safe
to consume and that the packaging must be safe to
handle. Therefore, we are constantly working on
improvements, preventing risks, and following up on all
complaints. Spendrups' facilities in Grangesberg and
Hallefors are certified according to the international
standard FSSC 22000, which governs our work with
food safety.

Together for a healthier drinking culture
Spendrups supports organizations and initiatives that
work to reduce the harmful effects of alcohol. Here are
some examples:

Nattvandrarna: Adults who provide support to
young people who are out in the evenings and
nights.

Prata Om Alkohol: Run by Sveriges Bryggerier and
Sprit & Vinleverantorsféreningen (SVL), offering
school materials for middle and high school to
teach young people to say no to alcohol.

Drinkwise: Started by SVL, it is a platform for
information, discussion, and reflection on
attitudes towards alcohol and responsible
consumption.

Arets Kock: Spendrups is the main sponsor and
co-owner. Here, we promote a healthy drinking
culture by highlighting beverages as an important
part of the dining experience.

KrogVis: Our initiative that provides the restau-
rant industry and our restaurant customers with a
knowledge platform with courses on, for example,
responsible alcohol service and safe restaurant
environments.




Great beverages without alcohol or sugar
Spendrups is passionate about everything related to
genuine beverage experiences. In addition to beer,
we produce soft drinks, water, and cider. Consumer
health and food safety are of utmost importance.
With unhealthy consumption, our products
containing alcohol and sugar can have a negative
impact on health.

To mitigate these risks, we offer a wide range of alco-
hol-free beer and cider and an exciting selection of
sugar-free soft drinks. We invest in product develop-
ment with innovative non-alcoholic alternatives and
beverages with less sugar to meet the growing
demand for healthier options.

Increased demand for less sugar

The interest in beverages without sugar or with less
sugar is growing. For example, it is the zero-sugar
drinks that are driving the growth of the soft drink
category in Sweden. We offer several variants, and the
bestsellers are Trocadero Zero, which contains no
sugar, and Loka Crush, with 60% less sugar than
regular soft drinks.

i
90%

More than every other soft
drink sold in Sweden is
sugar-free

"En svensk klassiker” — Mariestads Alcohol-Free

Mariestads Alcohol-Free is a sponsor of En Svensk
Klassiker - the challenge that involves participa-
ting in four different endurance races in the same
year. To complete En Svensk Klassiker, you must
cross-country ski Vasaloppet, swim Vansbro-
simmet, cycle Vatternrundan, and run Liding6-
loppet. Guaranteed to be a mix of lactic acid, stiff
legs, euphoria, and pride!

At the finish line of three of the races, Mariestads
is present with alcohol-free beer, to unite one
Swedish classic with another. The idea is to give
participants an opportunity to enjoy and relax
after their achievements. Spendrups has been
collaborating with the organizer of En Svensk
Klassiker since 2022.
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Contact Spendrups

Owners

Spendrups Bryggeri AB, based in Stockholm, is a
wholly-owned subsidiary of Spendrups Holding AB.
Spendrups Holding AB is controlled by the Spendrup
family.

Organization and operations

Spendrups has several operational subsidiaries.
Hellefors Bryggeri AB focuses its operations on private
label products for the retail trade, while Gotlands
Bryggeri AB primarily develops various types of craft
brews. Bryggeritransport i Bergslagen AB, BIBAB,
offers distribution services. Spring Wine & Spirits AB
conducts extensive import operations of wine and
spirits. OMAKA AB is a brewery and restaurant in cen-
tral Stockholm. Grythyttans Gloggfabrik AB
manufactures and sells wine, fruit wine, and mulled
wine. SWAGG is a supplier of promotional clothing and
equipment to our customers.

Read our 2024 sustainability report here:
Sustainability - Spendrups Bryggeri

SUSTAINABILITY AT SPENDRUPS

Contact
Anna Lidstrom
Head of Sustainability, Spendrups

Spendrups Bryggeri AB

Visiting Address: Sankt Eriksgatan 119,

113 43 Stockholm

Postal Address: Box 45140, 104 30 Stockholm
Phone: 08-672 77 00

71 spendrups.com

Follow us on social media:

OO

Spendrups Head Office.



https://www.spendrups.se/en/this-is-spendrups/this-is-spendrups/
https://www.spendrups.se/hallbarhet/



